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Introduction 
 

This Methodological Guide has been developed to support educators, trainers, youth workers, 
and local facilitators in delivering a comprehensive training programme focused on sustainable rural 
development, entrepreneurship, digital skills, and community engagement. The guide brings together a 
set of interrelated learning modules designed to empower young people and aspiring entrepreneurs in 
rural areas with the knowledge, skills, and competences needed to respond to current social, economic, 
and environmental challenges. 

Rural areas across Europe face significant transformations driven by digitalisation, climate 
change, evolving labour markets, and demographic shifts. At the same time, these areas offer unique 
opportunities linked to natural resources, cultural heritage, tourism, local production, and community-
based initiatives. This training programme addresses these opportunities by combining green skills, 
circular economy principles, rural entrepreneurship, digital marketing, social innovation, and 
internationalisation in a coherent and learner-centered framework. 

The methodological approach of this guide is based on experiential learning, practical 
application, and active participation. Each module combines theoretical input with hands-on activities, 
case studies, group work, and reflective exercises. Learners are encouraged to connect the training 
content with their local context, personal experience, and future professional pathways. Particular 
emphasis is placed on problem-solving, creativity, collaboration, and critical thinking, ensuring that 
participants can apply acquired competences in real-life rural settings. 

The training modules included in this guide cover a wide range of thematic areas, including green 
skills and sustainability, circular economy practices, digital skills for employment, rural tourism and 
agrotourism, marketing and e-marketing, social entrepreneurship, business model development, 
community engagement, internationalisation, and the use of emerging technologies such as artificial 
intelligence and virtual environments. Together, these modules form an integrated learning pathway that 
supports both employability and entrepreneurship while promoting sustainable and inclusive rural 
development. 

This guide is designed to be flexible and adaptable. Trainers may select individual modules or 
combine them into longer learning pathways depending on the needs of their target groups, local 
priorities, and available time. The content can be delivered in formal education, non-formal training, 
workshops, or blended learning formats. By using this methodological guide, facilitators can support 
rural youth and communities in building skills, confidence, and resilience, enabling them to become 
active contributors to the green, digital, and social transitions shaping Europe’s future. 

  



 

 The European Commission's support for the production of this publication does not 
constitute an endorsement of the contents, which reflect the views only of the 
authors, and the Commission cannot be held responsible for any use which may be 
made of the information contained therein. 

Legal description – Creative Commons licensing: The materials published on the 
Upskilling rural project website are classified as Open Educational Resources’ (OER) 
and can be freely (without permission of their creators): downloaded, used, reused, 
copied, adapted, and shared by users, with information about the source of their origin. 

 
Module 1. Building Green Skills for the Future 
 
Global Context 

 
The transition towards a green and sustainable economy is reshaping labour markets, education 

systems, and community development across the world. Climate change, biodiversity loss, and resource 
scarcity are driving an urgent need for new competencies that enable individuals and organizations to 
adopt environmentally responsible practices. International strategies, such as the European Green Deal, 
the UN 2030 Agenda for Sustainable Development, and global climate mitigation efforts, emphasize the 
importance of equipping citizens with green skills that support climate resilience, sustainable production, 
and low-carbon innovation. 

In this global context, rural areas hold a unique position. They provide essential ecosystem 
services, natural resources, and agricultural outputs, yet they are also among the regions most affected 
by climate impacts and economic transitions. Strengthening green skills in rural communities is therefore 
critical not only for local development but also for global environmental goals. 

The module “Building Green Skills for the Future” situates learners within this worldwide shift 
toward sustainability, preparing them to understand international trends, align with global frameworks, 
and contribute meaningfully to a greener, more resilient future. It highlights how rural actors can 
innovate, leverage digital tools, and participate in emerging green sectors while supporting environmental 
protection and sustainable growth. 
 
Learning outcomes 
 

• Identify the benefits of adopting green practices in the workplace and society 
Learners will be able to recognise and explain the environmental, economic, and social advantages of 
implementing sustainable practices across various sectors. This includes understanding how green 
approaches contribute to cost savings, improved resource efficiency, healthier working environments, 
and enhanced community well-being. Participants will also evaluate the long-term impacts of 
sustainability on resilience, competitiveness, and alignment with global environmental goals. 

• Develop strategies to reduce waste generation and promote circular economy practices 
Learners will acquire the ability to design and apply practical strategies for minimizing waste within their 
professional and local environments. This includes understanding the principles of the circular economy, 
such as reuse, repair, recycling, eco-design, and sustainable procurement. Participants will learn how to 
assess waste streams, optimize resource use, and implement measures that support closed-loop systems, 
thereby contributing to environmental protection and economic sustainability. 

• Identify opportunities to integrate green skills into existing professional roles. 
Learners will explore how green competencies can be incorporated into a wide range of occupations, 
including agriculture, tourism, manufacturing, public administration, and service industries. They will 
analyse current job functions to identify potential sustainability enhancements, such as energy-efficient 
practices, low-carbon technologies, biodiversity protection, or responsible resource management. 
Participants will also gain insight into emerging green job profiles and understand how to adapt their 
skills to evolving labour market demands. 
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Key competences 
 

1. Green Skills Literacy – to understand the concept of green skills, sustainability principles, and 
environmental responsibility. 

2. Sustainable Thinking – to apply sustainability concepts in decision-making and problem-solving 
within local and business contexts. 

3. Entrepreneurial and Business Skills – to identify green business opportunities, develop eco-
friendly products/services, and promote local entrepreneurship. 

4. Eco-Tourism Knowledge – to understand sustainable tourism practices, local cultural and 
environmental resources, and responsible tourism development. 

5. Eco-Design and Innovation – to create environmentally friendly products, services, or processes 
that minimize environmental impact and promote resource efficiency. 

6. Systems Thinking – to observe interconnections between environmental, social, and economic 
systems in rural or local business contexts. 

7. Critical and Analytical Thinking – to assess environmental challenges, evaluate opportunities for 
green solutions, and make evidence-based decisions. 

8. Collaboration and Community Engagement – to work successfully with local stakeholders, 
communities, and peers to co-create sustainable solutions. 

9. Digital Competences for Sustainability – to use digital tools for mapping environmental impact, 
promoting sustainable practices, and supporting eco-business initiatives. 

 
Target groups 

 
The “Building Green Skills for the Future” module is designed for young individuals living in 

rural regions who are at a formative stage of their educational or professional journey. These participants 
may include students, recent graduates, early-career professionals, young farmers, or youth seeking new 
opportunities within their local communities. Rural youth often face limited access to specialized 
training, modern technologies, and diverse career pathways, yet they hold significant potential to shape 
the future of sustainable development in their regions. 

The module aims to empower these young people with knowledge, confidence, and practical 
competencies related to green skills and sustainability. By participating, rural youth will gain the tools 
needed to engage in emerging green sectors, support environmentally responsible practices in agriculture, 
tourism, local enterprises, and community initiatives, and contribute to the broader green transition. The 
training recognizes the unique challenges and strengths of rural environments, such as close ties to natural 
resources, strong community networks, and a growing need for climate resilience and provides learning 
experiences that are relevant, accessible, and actionable in their daily lives. 
 
 
 
Entry requirements 

 
The entry requirements should be defined by the educational organisations responsible for 

delivering the training. There are no specific mandatory prerequisites to participate in this course. As a 
general guideline, it is recommended that participants have a basic interest in sustainability, 
environmental protection, or community development. The entry requirements should ensure that all 
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young people from rural areas who are motivated to learn about green practices can join the training. 
In addition to any formally acquired qualifications related to environmental studies, agriculture, 

or vocational education, informal knowledge should also be recognised. Many young people in rural 
communities possess valuable practical experience gained through family activities, community 
traditions, or hands-on involvement in local farming, forestry, or small-scale enterprises. This informal 
knowledge forms an important foundation and should be taken into consideration when assessing a 
learner’s readiness to participate in the course. 
 
Training content 
 
1. Introduction to Green Skills 

• Definition and scope of green skills. 
• Importance of environmental literacy in personal and professional life. 
• Global and local drivers for green skill development (climate change, circular economy, 

sustainable development goals). 
2. Concept of Sustainability 

• Understanding the three pillars: environmental, social, and economic sustainability. 
• Sustainable development principles and frameworks (SDGs, EU Green Deal, etc.). 
• Applying sustainability thinking in daily life and local business contexts. 

3. Eco-Tourism Development 
• Definition and principles of eco-tourism. 
• Benefits and challenges of sustainable tourism in rural areas. 
• Identifying local cultural and natural resources for eco-tourism initiatives. 
• Case studies of successful eco-tourism projects in rural communities. 

4. Entrepreneurship and Local Business Development 
• Green entrepreneurship: identifying opportunities in sustainable products/services. 
• Business models for local eco-friendly enterprises. 
• Supporting local economies through green initiatives. 
• Tools for planning and launching small sustainable businesses. 

5. Eco-Design and Innovation 
• Principles of eco-design: resource efficiency, durability, recyclability, and minimal 

environmental impact. 
• Examples of sustainable product and service design. 
• Creative exercises in designing eco-friendly solutions for local businesses or tourism. 
• Integration of circular economy principles into product/service development. 
 

6. Practical Exercises and Projects 
• Mapping local resources and identifying green business opportunities. 
• Developing a small eco-tourism or green business concept. 
• Applying eco-design principles to a product or service prototype. 
• Group discussions, peer review, and feedback sessions. 

7. Reflection and Transfer of Knowledge 
• Linking acquired green skills to career pathways or entrepreneurial initiatives. 
• Strategies to implement sustainability in daily work and community projects. 
• Personal action plan for continuing green skill development. 



 

 The European Commission's support for the production of this publication does not 
constitute an endorsement of the contents, which reflect the views only of the 
authors, and the Commission cannot be held responsible for any use which may be 
made of the information contained therein. 

Legal description – Creative Commons licensing: The materials published on the 
Upskilling rural project website are classified as Open Educational Resources’ (OER) 
and can be freely (without permission of their creators): downloaded, used, reused, 
copied, adapted, and shared by users, with information about the source of their origin. 

 
Teaching methods 

 
Every session will use an interactive approach in order to adapt the information to the needs of 

the participants. Opening discussions will be strongly encouraged and the participants’ final feedback 
will constitute a precious basis for evaluating the success of this cultural wine marketing approach. The 
interaction of participants in the teaching methods is fundamental for the success of the training. Each 
participant is called on to describe his/her own experiences in the fi eld of wine and culture, which can 
be important best practice examples for the work of the whole group. 

Participants will be involved in practical exercises like tasting sessions, which will take place at 
selected farms. They must do personal research regarding different and specific items connected with 
wine and culture, which will be presented during the session of teamwork, where together with the other 
students, they must act out a real practical situation. During the activity, participants will be supported 
by a team of mentors and tutors, skilled in the field developed by the module. 

For this module, a variety of learning materials can be utilized to provide comprehensive and 
engaging learning experience. Printed and digital texts such as manuals and guides will introduce 
participants to the concepts of green skills, sustainability, eco-design, and eco-tourism, while case study 
collections will provide real-life examples of successful green businesses and sustainable initiatives, both 
locally and internationally. Sector reports and policy briefs, including documents related to the EU Green 
Deal, Sustainable Development Goals, and circular economy strategies, will offer participants a broader 
understanding of the global context of sustainability and green entrepreneurship. 

Multimedia resources such as videos and documentaries can illustrate practical applications of 
eco-tourism and green business practices, while infographics and visual materials will help participants 
grasp complex sustainability principles and eco-design processes. Podcasts and webinars featuring 
experts in sustainability and eco-innovation will complement these resources by providing current 
insights and trends. Practical tools and templates, including eco-design worksheets, business planning 
templates, and resource mapping guides, will enable learners to apply theoretical knowledge to concrete 
projects, helping them design environmentally friendly products, develop sustainable business plans, and 
identify local natural, cultural, and human resources for eco-tourism initiatives. 

Digital platforms and applications can enhance interactive learning through online modules, 
quizzes, and exercises focused on sustainability and green entrepreneurship. Digital mapping tools, such 
as GIS software or simple location-based apps, can be used to explore local resources, while simulation 
and modeling tools can assist in visualizing eco-design concepts or evaluating the lifecycle impact of 
products and services. Collaborative materials, including group work templates, discussion guides, and 
peer review tools, will facilitate teamwork, idea generation, and critical reflection, allowing learners to 
exchange feedback and co-create solutions. 

Supplementary resources, such as online articles, blogs, e-books, and checklists, can provide 
participants with up-to-date information on trends in green skills, sustainable business practices, and eco-
tourism, while offering practical guidance for implementing sustainability in their own projects. Overall, 
these materials combine theoretical knowledge, practical application, and digital engagement, enabling 
participants to develop the green skills needed to contribute effectively to sustainable development and 
eco-entrepreneurship in their local contexts. 
 
Evaluation 
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The evaluation process ensures that learners achieve the intended learning outcomes, apply green 
skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
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Module 2. Understanding the Circular Economy 
 
Global Context 

 
The shift from a linear “take-make-dispose” economic model to a circular one is becoming a 

global priority. Growing pressures on natural resources, increased waste generation, and accelerating 
climate impacts require societies to rethink how products are designed, used, and managed at the end of 
their life cycle. International policy frameworks including the EU Circular Economy Action Plan, the 
UN Agenda 2030, and global resource-efficiency strategies highlight the importance of circularity as a 
pathway to achieving sustainable development. 

Rural areas play a central role in this transition due to their close connection with natural 
resources, agriculture, forestry, and small-scale production systems. Circular economy principles offer 
rural communities’ opportunities to reduce waste, extend product lifecycles, generate new green business 
models, and strengthen local value chains. Globally, the circular economy is recognised not only as an 
environmental necessity but also as an engine for innovation, job creation, and local resilience. 
This module provides learners with a comprehensive understanding of circular economy principles and 
their practical relevance for rural areas. It equips participants with knowledge and tools to contribute to 
circular solutions, create value from local resources, and participate actively in global sustainability 
efforts. 
 
Learning Outcomes 
 

• Define the circular economy and its core principles 
Learners will be able to explain what the circular economy is and describe its core principles, such as 
reducing resource consumption, preventing waste, reusing and recycling materials, and extending the life 
cycle of products. They will understand how this model differs from the traditional linear economy and 
why it is essential for sustainable development. 

• Identify the environmental and economic benefits of a circular economy 
Learners will be able to identify and explain the main environmental and economic benefits of circular 
economy practices. This includes reduced waste and pollution, more efficient use of natural resources, 
lower environmental impact, cost savings, innovation opportunities, and the creation of new jobs and 
local business models. 

• Recognize the challenges and limitations of implementing a circular economy 
Learners will be able to recognize and analyse the key challenges and limitations associated with 
implementing circular economy solutions. These include financial barriers, lack of infrastructure or 
technical skills, regulatory constraints, market limitations, and social or behavioural resistance to change, 
especially in local and rural contexts. 
 
 
 
 
Key Competences 
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1. Circular Economy Literacy – to understand the concepts, drivers, and implications of circularity, 
including material cycles, product lifecycles, and resource efficiency. 

2. Systems Thinking – to recognise interconnected processes within rural value chains and assess 
how circular interventions can modify or improve them. 

3. Eco-Innovation and Design Skills – to propose or evaluate design improvements that increase 
durability, reparability, recyclability, or resource efficiency. 

4. Resource and Waste Management – to measure, monitor, and optimise resource use while 
identifying opportunities for reuse, recycling, and waste valorisation. 

5. Critical and Analytical Thinking – to evaluate local problems, analyse waste streams, and 
identify circular opportunities based on evidence and observation. 

6. Digital Competences for Circularity – to use tools and platforms to track materials, map waste 
flows, promote circular initiatives, and share knowledge. 

7. Entrepreneurial Mindset – to transform circular opportunities into viable business ideas or 
services relevant to local contexts. 

 
Target Groups 

 
The “Understanding the Circular Economy” module is designed for young people living in rural 

areas who wish to understand how circular economy principles can support sustainable development in 
their communities. The target group includes students, young professionals, early-career farmers, 
craftsmen, aspiring entrepreneurs, and youth involved in local community initiatives. Many of these 
individuals already interact with natural resources, production systems, or small-scale enterprises, either 
formally or through family traditions. 

By engaging with this training, participants gain practical skills that help them innovate, reduce 
waste, and create local value. The module empowers rural youth to become active contributors to circular 
solutions and to explore new opportunities in the emerging green and circular economy sectors. 
 
Entry Requirements 

 
Entry requirements are determined by the educational organisations delivering the course. There 

are no specific mandatory prerequisites. As a general recommendation, participants should have an 
interest in sustainability, resource efficiency, or community development. The training is open to all 
young people from rural areas who are motivated to learn how circular practices can improve their 
surroundings. 

Alongside formally acquired qualifications in areas such as agriculture, environmental studies, 
or local crafts, informal knowledge should also be acknowledged. Many rural youth possess hands-on 
experience with materials, production processes, or resource management gained through family farms, 
workshops, or local enterprises. This practical knowledge is valuable and should be taken into account 
when assessing readiness to participate. 
 
 
Training Content 
 
1. Understanding the EU Green Deal 

• Overview of the European Green Deal and its objectives. 
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• Climate neutrality and resource efficiency goals. 
• The role of circular economy within EU sustainability policies. 
• Opportunities created by the Green Deal for rural areas and local businesses. 

2. The Circular Economy Model 
• Definition and evolution of the circular economy. 
• Differences between linear and circular economic models. 
• Closed-loop systems and material cycles. 
• Biological and technical cycles. 

3. The 5R Principle 
• Explanation of the 5R framework: Refuse, Reduce, Reuse, Repair, Recycle. 
• Practical examples of the 5Rs in daily life and business. 
• Applying the 5Rs in rural and community-based contexts. 

4. The Benefits of the Circular Economy 
• Environmental benefits: waste reduction, lower emissions, resource conservation. 
• Economic benefits: cost savings, innovation, job creation. 
• Social benefits: community resilience and local value creation. 

5. Circular Economy in Rural Areas 
• Specific characteristics of rural economies. 
• Circular solutions in agriculture, forestry, tourism, and crafts. 
• Local value chains and community-based initiatives. 
• Case studies from rural contexts. 

6. Introduction to the Product as a Service (PaaS) Model 
• Definition and principles of the Product as a Service model. 
• Difference between ownership-based and service-based models. 
• Examples of PaaS in tools, machinery, tourism, and local services. 

7. Applying the Product as a Service Model in Rural Contexts 
• Designing PaaS solutions for rural businesses. 
• Benefits and challenges of implementing PaaS in rural areas. 
• Small-group exercises: developing a simple PaaS concept. 

8. Practical Workshop – From Theory to Practice 
• Group work: identifying a local circular challenge. 
• Applying circular economy principles and PaaS concepts. 
• Presentation and peer feedback. 
• Peer feedback and presentation. 

 
 
 
Teaching Methods  

 
Teaching methods maintain an interactive, learner-centred approach. Sessions are designed to 

foster engagement, critical thinking, and practical application. 
Methods include: 

• Group discussions, brainstorming sessions, and guided dialogue. 
• Practical exercises such as waste mapping, lifecycle analysis, or product redesign tasks. 
• Case studies showcasing successful circular initiatives in rural settings. 
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• Team projects simulating real circular economy challenges. 
• Mentoring support throughout activities. 

Participants may use: 
• Manuals and introductory texts on circular economy. 
• Case study collections and sector-specific reports. 
• Digital tools for mapping waste streams or modelling circular solutions. 
• Relevant online platforms and websites. 

 
Evaluation 

 
The evaluation process ensures that learners achieve the intended learning outcomes, apply green 

skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
 

Module 3. Digital Skills – Apps and Tools for Rural Tourism 
 
Global Context 

 
Digital transformation in the tourism sector is essential for enhancing competitiveness, service 
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quality, and visitor experiences. In an era where mobile applications, online platforms, and geolocation 
technologies are the norm, the ability to use digital tools is especially important for small and medium-
sized enterprises operating in rural areas. 

Rural tourism is growing as a form of sustainable recreation that connects visitors with nature, 
local culture, and traditions. Digital tools can support service promotion, booking management, customer 
feedback analysis, and the creation of experience-based products (e.g., interactive guides, trail maps). By 
acquiring digital competencies, residents and entrepreneurs in rural areas can better compete in the 
market, reach customers more effectively, and innovate their services. 

The “Digital Skills – Apps and Tools for Rural Tourism” module provides participants with 
practical skills to use apps and digital tools specifically in rural tourism, covering promotion, visitor 
engagement, data analysis, and operational support. 
 
Learning Outcomes 

 
• Effectively use digital tools and applications to promote and manage rural businesses 

Learners will develop practical competence in selecting and using digital tools and applications that 
support the promotion, marketing, and management of rural businesses. They will gain the ability to 
create online content, manage social media accounts, update websites, and leverage digital platforms to 
communicate effectively with potential customers and stakeholders. Participants will also learn how to 
integrate digital solutions into daily business operations, enabling them to streamline administrative 
tasks, monitor performance, and enhance overall operational efficiency. 

• Leverage digital technologies to attract more visitors 
Learners will understand how digital technologies can be strategically applied to increase visibility and 
attract more visitors to rural businesses and destinations. This includes the use of online booking 
platforms, digital marketing campaigns, social media advertising, search engine optimization, and 
interactive content such as videos, virtual tours, and photo galleries. Participants will learn to analyze 
target audiences, design effective outreach strategies, and measure the impact of digital marketing 
initiatives to maximize visitor engagement. 

• Leverage digital technologies to improve customer experience 
Learners will be able to use digital tools to enhance the overall experience of visitors and customers. This 
includes providing accurate and timely information online, facilitating easy booking and payment 
processes, offering personalized recommendations, and responding to feedback via digital channels. 
Participants will explore how technology can help build stronger relationships with customers, improve 
satisfaction, and encourage repeat visits or referrals, while ensuring services are user-friendly and 
accessible. 

• Leverage digital technologies to optimize the management of operations in rural environment 
Learners will acquire skills to utilize digital solutions for efficient operational management in rural 
business contexts. This involves tools for resource planning, inventory management, scheduling, 
customer data tracking, and performance monitoring. Participants will understand how digital 
technologies can reduce costs, save time, improve decision-making, and support sustainable practices by 
enabling better planning and data-driven management of rural enterprises. 
 
Key Competences 
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1. Digital Literacy – to understand digital tools and their functions in tourism promotion and 
management. 

2. Content Creation Skills – to create engaging digital content (text, graphics, multimedia) for 
different communication channels. 

3. Platform Management – to manage booking platforms, review sites, maps, and directories, 
optimizing for visibility and user experience. 

4. Data Interpretation –to analyse online data on visitor behaviour, bookings, and campaign 
performance. 

5. Online Communication & Engagement – to interact with tourists via social media, chat, reviews, 
and newsletters. 

6. Problem-Solving in Digital Context – to solve problems in a creative way using digital tools to 
enhance tourism services. 

7. Safety and Digital Responsibility – to apply data protection, client privacy, and responsible online 
practices. 

8. Entrepreneurial Mindset in Digital Environment – to transform digital opportunities into 
business benefits and new rural tourism products. 

 
Target Groups 

 
The “Digital Skills – Apps and Tools for Rural Tourism” module is designed for young people 

living in rural areas interested in developing tourism services through digital tools. The target group 
includes: 

• Students and young professionals 
• Agrotourism operators, tourist information points, craft workshops 
• Local guides and cultural animators 
• Entrepreneurs and aspiring service providers in rural tourism 
• Members of community organizations and youth groups active in local development 

The module responds to the need for practical digital skills that increase visibility, improve service 
delivery, and support innovation in rural tourism. 
 
Entry Requirements 
 

No formal prerequisites are required. The module is open to anyone interested in digitalization 
in rural tourism. Recommended: 

• Basic computer and smartphone skills 
• Willingness to work with online tools 
• Openness to new technologies and digital communication 

Previous marketing or programming knowledge is not necessary; the module is designed for beginners. 
 
Training Content 
 
1. The Relevance of Digital Tools in Rural Tourism 

• Digital transformation in tourism: global and rural perspectives. 
• Challenges faced by rural tourism providers and how digital tools address them. 
• Benefits of digitalization: visibility, accessibility, customer engagement, and competitiveness. 
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• Digital tools as drivers of sustainable and inclusive rural tourism. 
2. Digital Tools and Useful Applications 

• Online presence tools: websites, booking platforms, and social media. 
• Digital marketing tools: content creation, analytics, and communication platforms. 
• Customer interaction tools: online reviews, messaging apps, and CRM systems. 
• Mapping and navigation tools for rural destinations. 
• Basic introduction to free and low-cost digital solutions for small rural businesses. 

3. Practical Implementation of Digital Tools in Rural Tourism 
• Step-by-step implementation of selected digital tools. 
• Integrating tools into daily business operations. 
• Creating and managing online content for rural tourism experiences. 
• Managing bookings, communication, and customer feedback digitally. 
• Measuring impact and improving performance using digital data. 

4. Case Studies and Best Practices 
• Examples of successful digitalization in rural tourism. 
• Lessons learned from small rural tourism businesses. 
• Identifying transferable practices for local contexts. 

5. Practical Workshop – Digital Action Plan 
• Group work: selecting digital tools for a rural tourism business or destination. 
• Developing a simple digital implementation plan. 
• Peer feedback and discussion. 

 
Teaching Methods  

 
Teaching methods should be: 

• Interactive workshops – hands-on use of digital tools 
• Practical exercises – content creation, campaign development 
• Case studies – analysis of successful digital tourism projects 
• Project work – real-life tasks adapted to the local context 
• Mentoring and feedback – trainer support throughout the course 

Participants will use: 
• Computers, smartphones, and tablets 
• Online platforms, apps, and analytics tools 
• Instructional materials and video tutorials 
• Checklists, templates, and step-by-step guides 

 
Evaluation 

 
The evaluation process ensures that learners achieve the intended learning outcomes, apply green 

skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
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• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
 

Module 4. Digital Skills for Employment 
 
Global Context 

 
Digital skills are increasingly essential for employability in the modern labour market. Across 

industries, employers expect workers to be proficient in using digital tools, managing online 
communication, and leveraging technology for productivity. In rural areas, where access to traditional 
employment opportunities may be limited, digital literacy opens pathways to remote work, 
entrepreneurship, and participation in the digital economy. 

Developing digital skills enhances competitiveness, facilitates access to job opportunities, and 
supports lifelong learning. Global frameworks, such as the European Digital Competence Framework 
(DigComp), highlight the importance of digital competence as a core employability skill. For young 
people in rural contexts, mastering these competencies can bridge the gap between local constraints and 
global opportunities, empowering them to enter diverse sectors, including services, creative industries, 
agriculture, and online business. 

The “Digital Skills for Employment” module equips learners with practical digital skills that 
directly support employability, entrepreneurship, and professional growth in both local and remote 
contexts. 
 
Learning Outcomes 
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• Understand the importance of digital skills in the modern job market 
Learners will understand why digital skills are essential in today’s labour market across different sectors 
and professions. They will recognize how digital competences influence employability, career 
development, adaptability, and access to new job opportunities, including remote and hybrid work 
environments. 

• Identify core digital skills necessary for employment 
Learners will be able to identify and describe the key digital skills required for employment, such as basic 
computer use, online communication, information management, digital collaboration, and the use of 
common workplace software and digital tools. 

• Recognize key EU initiatives aimed at enhancing digital skills 
Learners will become familiar with major European Union initiatives and strategies supporting digital 
skills development, such as the Digital Education Action Plan, DigComp Framework, and other EU 
programmes promoting digital inclusion, upskilling, and lifelong learning. 

• Develop basic digital literacy and internet skills 
Learners will develop foundational digital literacy skills, including safe internet navigation, effective 
information searching, use of online services, and basic digital problem-solving. They will gain 
confidence in using digital tools for learning, work, and everyday tasks. 

• Understand the importance of digital security and professional communication 
Learners will understand the importance of digital security, data protection, and responsible online 
behaviour. They will also develop awareness of professional digital communication practices, including 
appropriate use of email, online platforms, and social media in professional contexts. 
 
Key Competences 

 
1. Digital Literacy – to understand basic digital tools, online resources, and safe technology use in 

a professional context. 
2. Information Management – to locate, evaluate, organize, and use information from digital 

sources effectively. 
3. Communication and Collaboration – to use digital tools for professional communication, 

teamwork, and networking. 
4. Productivity and Office Tools – to apply word processing, spreadsheets, presentations, and cloud-

based productivity platforms. 
5. Problem-Solving and Adaptability – to apply digital solutions to overcome work-related 

challenges and improve efficiency. 
6. Online Job Search and Career Planning – to use digital platforms for CV creation, job 

applications, interview preparation, and professional networking. 
7. Digital Responsibility and Safety – to understand cybersecurity, privacy, and responsible digital 

behaviour in the workplace. 
8. Entrepreneurial Mindset in Digital Context – to leverage digital skills to identify and create new 

job opportunities or freelance projects. 
 
Target Groups 

 
This module is designed for young people living in rural areas seeking to enhance their 

employability through digital skills. The target group includes: 
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• Students and recent graduates 
• Young professionals entering the workforce 
• Aspiring entrepreneurs and freelancers 
• Individuals looking for remote work opportunities 
• Youth involved in community or small-scale business initiatives 

Participants gain practical skills to access broader employment opportunities, improve workplace 
performance, and participate effectively in the digital economy. 
 
Entry Requirements 
 

No formal prerequisites are required. Recommended: 
• Basic familiarity with computers, smartphones, and internet use 
• Motivation to improve professional and digital skills 
• Willingness to engage in online learning and practical exercises 

Both formal education and informal experience with digital tools are valuable for participation. 
 
 
 
Training Content 
 
1. Digital Skills – Definition 

• Meaning of digital skills and digital competence. 
• Difference between digital literacy and digital skills. 
• Levels of digital skills: basic, intermediate, advanced. 
• Digital skills in everyday life and work. 
• European Digital Competence Framework (DigComp). 

2. Importance of Digital Skills in Today’s Job Market 
• Digital transformation of the labour market. 
• Demand for digital skills across sectors. 
• Impact of automation and digitalisation on jobs. 
• Digital skills as a requirement for employability. 
• Digital skills and lifelong learning. 

3. Core Digital Skills 
• Using computers and mobile devices. 
• Operating systems and basic settings. 
• File management and cloud storage. 
• Internet use and online search skills. 
• Digital security and data protection basics. 
• Understanding digital identity and privacy. 

4. Digital Tools for Productivity 
• Word processing tools. 
• Spreadsheets for basic data management. 
• Presentation tools. 
• Cloud-based collaboration tools. 
• Task and time management applications. 
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• Digital organisation of work and documents. 
5. Digital Communication Skills 

• Email communication and etiquette. 
• Online messaging and collaboration platforms. 
• Video conferencing tools. 
• Social media for professional use. 
• Digital communication safety and netiquette. 
• Managing online reputation. 

6. Digital Skills for Job Search and Career Development 
• Online job search platforms. 
• Creating digital CVs and cover letters. 
• Using professional networking platforms. 
• Preparing for online interviews. 
• Building a digital professional profile. 
• Continuous skills development through online learning. 

7. Importance of Digital Skills in Rural Areas 
• Access to digital services and e-government. 
• Digital inclusion and reducing the digital divide. 
• Remote work and online entrepreneurship. 
• Digital tools for agriculture and local businesses. 
• Online education and training opportunities. 
• Community development through digital technologies. 

8. Digital Skills and the European Union 
• EU digital strategy and policies. 
• Digital skills initiatives and programmes. 
• DigComp framework and EU standards. 
• Digital skills for mobility within the EU. 
• Digital citizenship and participation. 
• Future digital challenges and opportunities in the EU. 

 
Teaching Principles / Methods and Means 

 
Teaching methods focus on interactive, learner-centred approaches: 

• Hands-on workshops using digital tools 
• Practical exercises in communication, productivity, and job search 
• Case studies of successful online employment and entrepreneurship 
• Project work simulating real workplace scenarios 
• Mentoring and feedback to guide digital skill development 

Participants use: 
• Computers, tablets, or smartphones 
• Online platforms, productivity software, and collaboration tools 
• Instructional materials, video tutorials, and templates 
• Checklists and step-by-step guides. 

 
Evaluation 
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The evaluation process ensures that learners achieve the intended learning outcomes, apply green 

skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
 

Module 5. Employability in Rural Tourism Entrepreneurship 
 
Global Context 

 
Rural tourism entrepreneurship is a growing driver of economic development, innovation, and 

job creation in rural areas. As demand for authentic, nature-based, and culturally rich experiences rises, 
local entrepreneurs can leverage tourism to create sustainable livelihoods. However, success in rural 
tourism requires not only traditional business skills but also competencies in digital marketing, customer 
engagement, financial management, and business planning. 

Developing employability within rural tourism entrepreneurship equips young people with the 
skills to start and grow businesses, access local and international markets, and adapt to changing visitor 
expectations. Globally, policies promoting rural development, youth entrepreneurship, and sustainable 
tourism highlight the importance of fostering entrepreneurial talent in rural communities. 

The “Employability in Rural Tourism Entrepreneurship” module provides learners with practical 
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knowledge, tools, and strategies to enhance their employability by starting or participating in rural 
tourism ventures, fostering innovation, and contributing to local economic resilience. 
 
Learning Outcomes 
 

• Explore local and regional nature 
Learners will develop the ability to engage with and appreciate the natural environment in their local and 
regional context. They will explore ecosystems, landscapes, and biodiversity, understanding their 
ecological value and cultural significance. Participants will gain skills in observing and interpreting 
natural features, connecting local environmental knowledge to sustainable tourism and community 
development practices. 

• Achieve farm-to-table experience 
Learners will experience and understand the farm-to-table concept, engaging directly with local 
agricultural production, food preparation, and consumption. They will learn how locally sourced products 
move from farms to consumers, gaining insight into sustainable agriculture, seasonal food practices, and 
the social and economic benefits of supporting local producers. This experience will also enhance 
awareness of food quality, traceability, and sustainable consumption. 

• Provide examples of eco-friendly practices 
Learners will be able to identify and describe concrete eco-friendly practices implemented in rural 
businesses, tourism activities, or local communities. This includes practices related to resource 
efficiency, waste reduction, energy conservation, biodiversity protection, and sustainable production. 
Participants will be able to connect these examples to broader principles of sustainability and circular 
economy, demonstrating practical applications of environmentally responsible behavior. 
 
Key Competences 

 
1. Entrepreneurial Mindset – to identify opportunities, take initiative, and develop innovative 

tourism services. 
2. Business Planning and Management – to create simple business plans, budgeting, and 

operational planning. 
3. Marketing and Promotion Skills – to design effective promotional strategies using digital and 

traditional channels. 
4. Customer Service and Engagement – to create positive visitor experiences, handling feedback, 

and building relationships. 
5. Financial Literacy – to understand basic accounting, pricing, revenue management, and funding 

sources. 
6. Problem-Solving and Decision-Making – to analyse challenges, evaluate options, and implement 

practical solutions. 
7. Networking and Collaboration – to establish partnerships with local actors, tourism networks, 

and community organizations. 
8. Sustainable and Responsible Tourism Practices – to implement responsible approaches to 

tourism entrepreneurship. 
 
Target Groups 
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The “Employability in Rural Tourism Entrepreneurship” module is aimed at young people living 
in rural areas who want to enhance their employability by engaging in rural tourism entrepreneurship. 
The target group includes: 

• Students and early-career professionals interested in tourism 
• Aspiring rural tourism entrepreneurs 
• Local guides, artisans, and cultural animators 
• Young people involved in community or cooperative initiatives 
• Youth seeking self-employment or business opportunities in rural areas 

The module provides practical skills and knowledge to create or join tourism ventures, enhancing 
employability while contributing to sustainable local development. 
 
Entry Requirements 

 
No formal prerequisites are required. Recommended: 

• Basic understanding of tourism or local community activities 
• Motivation to develop entrepreneurial and employability skills 
• Willingness to engage in practical exercises and business simulations 

Informal experience in family businesses, local production, or tourism-related activities is valuable. 
 
Training Content 
 
1. What Local Flora and Fauna Have You Seen Live 

• Introduction and group discussion on local biodiversity observations. 
• Encouraging participants to share experiences of seeing local plants and animals in their natural 

habitats. 
• Reflecting on the ecological and cultural significance of local species. 
• Linking personal experiences to sustainable tourism practices and environmental awareness. 

2. Flora in Rural Areas 
• Overview of typical plant species in rural and agricultural landscapes. 
• Identification of native and cultivated plants, trees, and crops. 
• Understanding the role of flora in local ecosystems and rural livelihoods. 
• Discussion of seasonal changes and their impact on tourism activities. 

3. Fauna in Rural Areas 
• Overview of common wildlife and domestic animals found in rural regions. 
• Understanding animal habitats, behaviours, and interactions with local communities. 
• The role of fauna in agriculture, eco-tourism, and ecosystem services. 
• Guidelines for observing wildlife responsibly and sustainably. 

4. Agricultural Activities 
• Introduction to key farming practices and seasonal cycles in rural areas. 
• Exploration of traditional and modern agricultural techniques. 
• Understanding the economic and cultural importance of agriculture in rural communities. 
• Linking agricultural activities to tourism opportunities (e.g., farm visits, workshops, harvest 

experiences). 
5. Agrotourism 

• Definition and principles of agrotourism. 
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• Examples of agrotourism activities: farm stays, local food experiences, workshops, and eco-
friendly recreational activities. 

• Benefits of agrotourism for farmers, local communities, and visitors. 
• Sustainable practices to ensure minimal environmental impact and community involvement. 

6. Challenges of Rural Tourism 
• Common challenges in developing rural tourism: infrastructure, accessibility, seasonality, and 

marketing. 
• Environmental and social considerations: resource management, local culture, and biodiversity 

protection. 
• Strategies to overcome barriers while maintaining sustainability and authenticity. 

7. Rural Tourism Development 
• Planning and managing rural tourism initiatives. 
• Integrating local resources, culture, and natural assets into tourism experiences. 
• Promoting responsible tourism that supports local economy and conservation. 
• Case studies of successful rural tourism projects and best practices. 
• Encouraging innovation, eco-tourism, and community engagement in tourism development. 

 
Teaching Methods  
 

The “Employability in Rural Tourism Entrepreneurship” module uses interactive and learner-
centred methods: 

• Field visits to farms, natural sites, and agrotourism facilities. 
• Interactive discussions and experience sharing. 
• Observation exercises and biodiversity mapping. 
• Case studies and group activities to design simple tourism initiatives. 
• Multimedia presentations showing rural flora, fauna, and agrotourism examples. 

 
Evaluation 

 
The evaluation process ensures that learners achieve the intended learning outcomes, apply green 

skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
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• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 
 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
 

Module 6. Social Entrepreneurship 
 
Global Context 

 
Social entrepreneurship is increasingly recognised as a powerful tool for addressing social, 

environmental, and economic challenges while creating sustainable value for communities. Across the 
globe, social entrepreneurs develop innovative solutions to issues such as unemployment, environmental 
degradation, rural development, and social inclusion. 

In rural areas, where economic opportunities may be limited, social entrepreneurship offers 
pathways for young people to engage in meaningful work, generate income, and strengthen local 
resilience. International frameworks, including the United Nations Sustainable Development Goals 
(SDGs) and the European Social Economy Action Plan, emphasize the importance of social innovation 
and community-driven enterprises. 

The “Social Entrepreneurship” module equips learners with the knowledge and skills to develop 
social enterprises, combining entrepreneurial thinking with social impact. Participants will understand 
how to design, implement, and scale initiatives that address local needs while fostering sustainability and 
community development. 
 
Learning Outcomes 
 

• Define the meaning of social entrepreneurship in the countryside 
Learners will understand the concept of social entrepreneurship and how it applies specifically to rural 
areas. They will be able to explain how social enterprises aim to address social, environmental, and 
economic challenges while generating sustainable value for communities. Participants will also recognize 
the distinction between traditional business models and social entrepreneurship, highlighting the focus 
on social impact alongside financial sustainability. 

• Provide examples of social and economic benefits of rural activities 
Learners will be able to identify and describe concrete social and economic benefits generated by rural 
social enterprises and community initiatives. This includes creating local employment opportunities, 
strengthening community cohesion, preserving cultural heritage, supporting sustainable agriculture, and 
improving the overall quality of life in rural areas. 
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Participants will also explore how these activities contribute to local economic development while 
addressing social needs. 

• Recognise diverse forms of social entrepreneurship in rural areas 
Learners will develop the ability to identify and categorize various types of social entrepreneurship 
initiatives in rural contexts. This includes cooperatives, community-based tourism, local craft and food 
enterprises, environmental projects, and educational programs. Participants will be able to analyze how 
different models operate, their objectives, and the specific social or environmental challenges they 
address, fostering awareness of the wide range of possibilities for social innovation in rural settings. 
 
Key Competences 

 
1. Social Entrepreneurship Literacy – to understand the principles, models, and social impact of 

entrepreneurial initiatives. 
2. Problem-Solving and Innovation – to identify community challenges and develop creative, 

sustainable solutions. 
3. Business Planning and Financial Management –to develop a social enterprise business plan, 

budgeting, and resource allocation. 
4. Community Engagement and Collaboration – to work with local stakeholders, beneficiaries, and 

partners to co-create solutions. 
5. Impact Measurement and Evaluation – to define indicators, monitor outcomes, and assess social, 

economic, and environmental impact. 
6. Marketing and Communication for Social Impact – to promote social initiatives, storytelling, and 

engaging audiences. 
7. Sustainability and Ethical Practices – to implement sustainable business practices, social 

responsibility, and ethical decision-making. 
8. Digital Tools for Social Entrepreneurship – to use online platforms, apps, and digital resources 

to support project management, fundraising, and networking. 
 
Target Groups 

 
The “Social Entrepreneurship” module is designed for young people in rural areas who wish to 

create positive change through entrepreneurship. The target group includes: 
• Students and young professionals 
• Aspiring social entrepreneurs 
• Youth involved in community projects or NGOs 
• Early-career entrepreneurs seeking to combine business and social impact 

Participants gain practical skills to design, launch, and manage social ventures, contributing to local 
development and sustainability. 
 
Entry Requirements 
 

No formal prerequisites are required. Recommended: 
• Motivation to address social and environmental challenges 
• Interest in entrepreneurship and community development 
• Openness to collaborative and innovative approaches 



 

 The European Commission's support for the production of this publication does not 
constitute an endorsement of the contents, which reflect the views only of the 
authors, and the Commission cannot be held responsible for any use which may be 
made of the information contained therein. 

Legal description – Creative Commons licensing: The materials published on the 
Upskilling rural project website are classified as Open Educational Resources’ (OER) 
and can be freely (without permission of their creators): downloaded, used, reused, 
copied, adapted, and shared by users, with information about the source of their origin. 

Experience in local community activities or volunteer work is valuable but not mandatory. 
 
Training Content 

 
1. Social Entrepreneurship – Definition 

• Introduction to social entrepreneurship: meaning, purpose, and principles. 
• Differences between traditional entrepreneurship and social entrepreneurship. 
• Key goals of social enterprises: creating social, environmental, and economic value. 
• Examples of successful social enterprises at national and international levels. 

2. Social Entrepreneurship in Rural Areas 
• The importance and relevance of social entrepreneurship for rural development. 
• Challenges faced by rural communities: depopulation, limited economic opportunities, and 

access to resources. 
• How social enterprises can address social, environmental, and economic needs in rural areas. 
• The role of community engagement and local participation in rural social enterprises. 

3. Forms of Social Enterprise in Rural Areas 
• Cooperatives, community-owned businesses, and collectives. 
• Agri-tourism and eco-tourism initiatives. 
• Handicraft production and local artisan businesses. 
• Environmental and educational projects aimed at community development. 
• Case studies of diverse social entrepreneurship models in rural contexts. 

4. Directions for the Development of Social Entrepreneurship in Rural Areas 
• Strategies to support and promote social enterprises: funding, networking, and capacity building. 
• Opportunities for innovation and combining traditional knowledge with modern approaches. 
• Digitalization and marketing tools to expand reach and impact. 
• Policy frameworks and programs supporting rural social entrepreneurship at regional and EU 

levels. 
5. Handicrafts 

• Importance of traditional crafts for cultural heritage and local economy. 
• Linking handicrafts to social entrepreneurship: product development, marketing, and sustainable 

practices. 
• Identifying materials, production methods, and value creation. 
• Opportunities for collaboration with tourism and local businesses. 

6. Inspiration and Design Ideas 
• Creative approaches for product and service development in rural social enterprises. 
• Eco-design and sustainable production practices. 
• Innovation workshops: developing ideas that combine local resources, culture, and social impact. 
• Case studies highlighting innovative social entrepreneurship projects in rural settings 

 
Teaching Methods 
 

The “Social Entrepreneurship” module uses interactive, learner-centred methods: 
• Interactive presentations and group discussions. 
• Case study analysis of rural social enterprises. 
• Hands-on workshops and design exercises for handicrafts and products. 
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• Brainstorming sessions for innovative social enterprise ideas. 
• Field visits to local social enterprises (if possible). 

Participants use: 
• Instructional materials, guides, and templates 
• Digital tools for project planning, promotion, and evaluation 
• Checklists and step-by-step implementation guides 

 
Evaluation 

 
The evaluation process ensures that learners achieve the intended learning outcomes, apply green 

skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
 

Module 7. Internationalization / Foreign Clients 
 
Global Context 

 
In an increasingly globalized world, rural tourism and local businesses have significant 

opportunities to attract international clients and expand their markets. Understanding internationalization 
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strategies, foreign customer expectations, and cross-cultural communication is essential for enhancing 
competitiveness and ensuring business growth. 

Rural enterprises that serve foreign clients can benefit from increased revenue, knowledge 
transfer, and innovation. Internationalization also supports sustainable development by diversifying 
markets and strengthening local economies. Globally, frameworks like the UN Sustainable Development 
Goals (SDGs) and European strategies for small and medium enterprises emphasize the importance of 
international trade, cultural exchange, and cross-border business collaboration. 

The “Internationalization / Foreign Clients” module provides learners with practical knowledge 
and skills to engage foreign clients, develop services tailored to international markets, and apply 
strategies for business growth in rural tourism and local enterprises. 
 
Learning Outcomes 
 

• Understand the concept of internationalization 
Learners will be able to explain what internationalisation means in a business context, particularly for 
rural and small-scale enterprises. They will understand the process of expanding business operations, 
products, or services beyond domestic markets, and how it contributes to growth, competitiveness, and 
global engagement. 

• Identify the key aspects of internationalization 
Learners will be able to recognize the main components involved in internationalisation, including 
market research, cultural awareness, legal and regulatory considerations, logistics, international 
marketing strategies, and adaptation of products or services for foreign markets. They will also 
understand the role of networks, partnerships, and digital tools in facilitating international expansion. 

• Identify challenges and solutions 
Learners will develop the ability to analyze potential barriers to internationalisation, such as cultural 
differences, language barriers, financial constraints, regulatory requirements, and market entry 
difficulties. They will also explore practical strategies and solutions to overcome these challenges, 
including risk management, collaboration, and the use of support services and digital platforms. 

• Understand the benefits of internationalization 
Learners will be able to explain the advantages of expanding a business internationally, including 
increased revenue opportunities, brand recognition, access to new customer segments, diversification of 
markets, and the acquisition of new knowledge and innovation practices. They will also appreciate how 
internationalisation can strengthen the resilience and sustainability of rural and small enterprises. 
 
Key Competences 

 
1. Internationalization Literacy – to understand strategies, challenges, and benefits of serving 

foreign clients. 
2. Cross-Cultural Communication – to interact effectively with clients from different cultural and 

linguistic backgrounds. 
3. Market Analysis and Opportunity Assessment – to do research on international markets, customer 

behaviour, and trends. 
4. Customer Relationship Management – to manage expectations, providing high-quality service, 

and building long-term client relationships. 
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5. Marketing and Promotion for International Clients – to tailor branding, digital marketing, and 
promotional campaigns to foreign audiences. 

6. Problem-Solving and Adaptability – to respond to challenges and adapt services to meet 
international client needs. 

7. Digital Tools for Internationalization – to use platforms for online booking, international 
payments, client communication, and market research. 

8. Entrepreneurial Mindset in Global Context – to transform international opportunities into viable 
business initiatives. 

 
Target Groups 

 
The “Internationalization / Foreign Clients” module is designed for young people and 

entrepreneurs in rural areas who wish to develop skills for serving international clients and expanding 
their market reach. The target group includes: 

• Rural tourism operators and agrotourism providers 
• Small business owners and local artisans 
• Youth interested in entrepreneurship and international trade 
• Local guides and cultural animators 

The module enables participants to attract international customers, expand their networks, and increase 
business sustainability and competitiveness. 
 
Entry Requirements 

 
No formal prerequisites are required. Recommended: 

• Basic knowledge of tourism, local services, or small business operations 
• Motivation to work with international clients 
• Openness to learning cross-cultural communication skills 

Experience in tourism, hospitality, or customer service is an advantage but not mandatory. 
 
Training Content 

 
1. Internationalization – Definition 

• Introduction to the concept of internationalization in business. 
• Understanding why businesses, including rural and small-scale enterprises, expand beyond 

domestic markets. 
• Distinction between internationalization, globalization, and export strategies. 
• Importance of internationalization for competitiveness, growth, and sustainability. 

2. Key Aspects of Internationalization 
Participants will explore the main elements involved in successfully entering international markets: 
a. Localisation 

• Adapting products, services, and communication to local market preferences and languages. 
• Understanding consumer behavior and local cultural norms. 

b. Technical Aspects 
• Ensuring products and services meet technical standards in target markets. 
• Packaging, labelling, and quality requirements. 
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c. Legal and Regulatory Compliance 
• Overview of laws, regulations, and certification requirements in different countries. 
• Intellectual property, import/export regulations, and compliance with trade agreements. 

d. Payment Methods 
• Understanding secure and convenient international payment systems. 
• Currency exchange, invoicing, and financial risk management. 

e. Cultural Sensitivity 
• Developing awareness of cultural differences in communication, marketing, and negotiation. 
• Strategies for building trust and effective relationships with international partners. 

f. Distribution and Logistics 
• Selecting appropriate channels for delivering products or services abroad. 
• Transportation, storage, and supply chain management. 

3. Challenges and Solutions 
• Identifying common obstacles in internationalization: market entry barriers, competition, legal 

hurdles, logistical issues, and cultural misunderstandings. 
• Strategies and solutions for overcoming these challenges, including market research, 

partnerships, risk management, and digital tools. 
• Case studies of rural and small enterprises that successfully navigated internationalization 

challenges. 
4. Benefits of Internationalization 

• Economic benefits: increased sales, revenue growth, and diversification of markets. 
• Brand development and global recognition. 
• Learning and innovation: access to new knowledge, technologies, and business practices. 
• Strengthening resilience and sustainability of rural enterprises. 
• Social and community benefits through expanded networks and international collaborations. 

 
Teaching Methods 

 
Teaching methods are interactive and learner-centred: 

• Interactive presentations and guided discussions. 
• Case study analysis of rural enterprises entering international markets. 
• Group exercises simulating internationalization planning and problem-solving. 
• Role-play activities on cross-cultural communication and negotiation. 
• Practical exercises on payment methods, compliance checklists, and logistics planning. 

Participants use: 
• Instructional materials, guides, and templates 
• Digital tools for marketing, communication, and market research 
• Checklists and step-by-step strategy guides 

 
Evaluation 

 
The evaluation process ensures that learners achieve the intended learning outcomes, apply green 

skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
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Methods include: 
• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
 

Module 8. Marketing (Target and Media) – Rural Entrepreneurship 
 
Global Context 

 
Marketing is a critical skill for rural entrepreneurs seeking to grow their businesses, reach 

customers effectively, and compete in an increasingly digital and competitive marketplace. For rural 
enterprises, marketing involves not only promoting products and services but also identifying target 
audiences, understanding customer needs, and selecting the most effective channels to engage them. 
In rural contexts, entrepreneurs often face challenges such as limited local markets, dispersed customer 
bases, and restricted access to promotional resources. Applying strategic marketing approaches, 
including digital and traditional media, can help rural businesses attract visitors, buyers, and clients while 
strengthening local economic resilience. Globally, marketing knowledge is recognized as a core 
competence for entrepreneurship, social enterprises, and tourism ventures, supporting innovation and 
sustainable growth. 

The “Marketing (Target and Media) – Rural Entrepreneurship” module equips learners with 
practical knowledge and skills to plan, implement, and evaluate marketing strategies tailored to rural 
entrepreneurship, with a focus on target audience definition and media selection. 
 
Learning Outcomes 
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• Define the target group and its characteristics 

Learners will be able to identify and describe the target audience for a product, service, or communication 
campaign. They will understand the importance of considering demographic, geographic, behavioral, and 
psychographic characteristics, as well as interests and needs, in order to design marketing strategies that 
are relevant, effective, and engaging. 

• Identify the different types of media and how to select them based on objectives and target group 
Learners will be able to distinguish between various types of media, including traditional media (TV, 
radio, print) and digital media (websites, email, social media platforms, online advertising). They will 
understand how to select the most appropriate media channels based on communication objectives, target 
audience characteristics, and campaign goals, ensuring that messages reach the intended audience 
effectively. 

• Recognize the different types of social media and their characteristics 
Learners will develop knowledge of major social media platforms and their unique features, audiences, 
and content formats. They will be able to analyze which platforms are most suitable for specific 
marketing purposes, understand engagement mechanisms, and leverage social media strategically to 
reach and interact with the target audience in rural tourism or other business contexts. 
 
Key Competences 

 
1. Marketing Literacy – to understand marketing principles, customer behaviour, and value 

creation. 
2. Target Audience Analysis – to identify and segment markets, define customer profiles, and assess 

needs. 
3. Media and Channel Selection – to choose appropriate communication channels, including social 

media, print, local networks, and digital platforms. 
4. Content Creation and Messaging – to develop effective messages, visuals, and campaigns 

aligned with customer interests. 
5. Digital Marketing Tools – to use online platforms, social media, and analytics tools to promote 

products and services. 
6. Campaign Planning and Evaluation – to plan, execute, and monitor marketing campaigns to 

measure impact and adapt strategies. 
7. Entrepreneurial Mindset in Marketing – to transform marketing insights into practical business 

growth and competitive advantage. 
8. Community Engagement and Networking – to involve local stakeholders, customers, and partners 

in marketing initiatives. 
 
Target Groups 

 
The “Marketing (Target and Media) – Rural Entrepreneurship” module is designed for young 

rural entrepreneurs and aspiring business owners seeking to enhance their marketing skills. The target 
group includes: 

• Rural tourism operators and agrotourism providers 
• Local artisans and producers 
• Early-stage entrepreneurs and small business owners 
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• Youth involved in community enterprises or local development initiatives 
The module equips participants with practical skills to attract customers, communicate their value, 

and grow their businesses sustainably. 
 
Entry Requirements 
 

No formal prerequisites are required. Recommended: 
• Interest in entrepreneurship and rural business development 
• Motivation to learn marketing strategies and media use 
• Basic familiarity with computers, smartphones, or digital tools 

Practical experience in local business or production is advantageous but not mandatory. 
 
 
 
Training Content 
  
1. How Well Do You Know Social Media Platforms 

• Introduction to major social media platforms and their purposes. 
• Overview of platform demographics, features, and engagement patterns. 
• Assessing participants’ familiarity with different platforms through self-assessment and 

discussion. 
• Understanding the role of social media in marketing and business promotion. 

2. Identify Your Target 
• Definition of target audience and marketing personas. 
• Methods for segmenting audiences based on demographics, interests, behavior, and needs. 
• Creating detailed personas to represent typical customers or visitors. 
• Practical exercises in developing rural tourism or local businesses. 

3. The Importance of the Target / Personas 
• Understanding why identifying and defining a target audience is crucial for marketing success. 
• How it is possible to influence content creation, communication style, and channel selection. 
• Examples of campaigns that succeeded or failed based on audience targeting. 

4. Media in Marketing 
• Overview of different types of media: traditional (TV, radio, print) vs. digital (websites, email, 

social media). 
• The role of media in reaching and engaging audiences. 
• Aligning marketing objectives with media selection. 

5. Choose Your Media Channels 
• Criteria for selecting the most effective media channels based on target audience, message, and 

objectives. 
• Differences in reach, engagement, cost, and effectiveness across channels. 
• Practical exercises in designing media strategies for rural businesses or tourism campaigns. 

6. Digital Media: Instagram & TikTok 
• Features and strengths of Instagram and TikTok for marketing. 
• Content creation strategies: photos, videos, reels, and stories. 
• Engagement techniques: hashtags, trends, collaborations, and user-generated content. 
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• Measuring success using platform analytics. 
7. Digital Marketing: Facebook & YouTube 

• Features and audience characteristics of Facebook and YouTube. 
• Content strategies: posts, videos, ads, and community management. 
• Paid promotion vs. organic reach. 
• Monitoring and analyzing results using digital metrics and insights. 

 
Teaching Methods  
 

Teaching methods are interactive and learner-centred: 
• Interactive presentations and platform demonstrations. 
• Group exercises and workshops on persona creation and media selection. 
• Hands-on social media practice: creating posts, stories, and short videos. 
• Case studies of successful rural tourism or local business campaigns. 
• Peer discussions and feedback sessions. 

Participants use: 
• Instructional materials, guides, and templates 
• Digital tools for marketing, social media management, and analytics 
• Checklists, campaign planning templates, and visual resources 

 
Evaluation 

 
The evaluation process ensures that learners achieve the intended learning outcomes, apply green 

skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 
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• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
 
 

Module 9. Building Long-Lasting Networks, including Business Canvas 
 
Global Context 

 
In rural entrepreneurship, success often depends not only on individual skills but also on the 

ability to build strong networks, partnerships, and collaborations. Networking supports access to 
resources, knowledge sharing, market opportunities, and long-term business sustainability. Globally, 
collaborative approaches, stakeholder engagement, and business modelling frameworks like the Business 
Model Canvas are recognized as essential tools for effective entrepreneurship. 

For rural entrepreneurs, networks can include local peers, suppliers, community organizations, 
regional authorities, and international partners. Understanding how to develop, maintain, and leverage 
these networks, combined with structured business planning, enhances resilience, innovation, and growth 
potential. 

The “Building Long-Lasting Networks, including Business Canvas” module equips learners with 
practical skills to build professional networks and design business models using the Business Model 
Canvas to strengthen rural entrepreneurship initiatives. 
 
Learning Outcomes 
 

• Understanding the Business Model 
Learners will be able to define what a business model is and explain its importance in planning, 
managing, and growing a business. They will understand how the different elements of a business model 
work together to create, deliver, and capture value, and why a clear business model is essential for 
strategic decision-making and successful entrepreneurship. 

• Channels: Identify how you will deliver your value propositions to your customers 
Learners will develop the ability to identify and select the most effective channels to reach customers 
and deliver products or services. They will understand the role of both physical and digital channels, 
including direct and indirect methods, in ensuring that the value proposition is communicated and 
delivered efficiently to each customer segment. 

• Customer Relationships: Outline the type of relationship you want to establish with each 
customer segment 

Learners will be able to define the nature of the relationships they want to establish with different 
customer groups. They will consider aspects such as customer engagement, support, personalization, 
loyalty programs, and community building, understanding how these relationships contribute to customer 
satisfaction and business success. 
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• Revenue Streams: Explain how your business will earn money from each customer’s segment 
Learners will gain the ability to identify and describe how the business generates revenue from different 
customer segments. This includes understanding pricing strategies, sales models, subscription services, 
and other income sources, as well as aligning revenue streams with the overall business strategy. 

• Key Resources: List the most important assets required to make your business model work 
Learners will be able to identify the critical resources necessary for their business to function effectively. 
These may include physical assets, intellectual property, human resources, technology, financial capital, 
and partnerships that support value creation and delivery. 

• Key Activities: Describe the most important actions you must take to operate successfully 
Learners will be able to outline the essential operational activities required to deliver the value 
proposition, maintain customer relationships, and generate revenue. This includes production, marketing, 
sales, logistics, service delivery, and other critical functions. 

• Key Partnerships: Identify the network of suppliers and partners that make your business model 
work 

Learners will understand the importance of strategic partnerships and supply chains. They will be able to 
identify key partners, collaborators, and suppliers who provide essential resources, expertise, or services 
that support the business model and enhance value creation. 

• Cost Structure: Outline the major costs involved in operating your business model 
Learners will be able to analyze and describe the primary cost elements associated with running their 
business. This includes fixed and variable costs, operational expenses, marketing and sales costs, and any 
other major financial commitments, helping them understand the relationship between cost structure and 
profitability. 
 
Key Competences 

 
1. Business Model Literacy – to understand the concept of a business model, its components, and 

how it drives value creation, delivery, and capture. 
2. Strategic Thinking – to analyse the business environment, identify opportunities, and align 

resources and activities with strategic objectives. 
3. Customer-Centric Competence – to identify target customer segments, understand their needs, 

design value propositions, and build strong customer relationships. 
4. Marketing and Communication Skills – to select appropriate channels and methods to deliver 

value propositions and engage customers effectively. 
5. Financial Literacy – to understand revenue streams, cost structures, and financial sustainability 

of a business model. 
6. Resource and Operations Management – to identify and manage key resources, essential 

activities, and operational processes required for business success. 
7. Partnership and Network Management – to identify, engage, and manage key partners and 

suppliers to strengthen the business ecosystem. 
8. Problem-Solving and Decision-Making – to analyse challenges in business model 

implementation and develop practical, innovative solutions. 
9. Entrepreneurial Mindset – to think creatively, take initiative, and turn business ideas into viable, 

sustainable ventures. 
10. Analytical and Critical Thinking – to evaluate business ideas, assess feasibility, and make 

informed decisions based on evidence and market understanding. 
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Target Groups 

 
The “Building Long-Lasting Networks, including Business Canvas” module is designed for 

young rural entrepreneurs and aspiring business owners who wish to strengthen their networking and 
business planning skills. The target group includes: 

• Rural tourism operators and agrotourism providers 
• Small business owners and local artisans 
• Early-stage entrepreneurs and community-based enterprises 
• Youth engaged in local development or cooperative initiatives 

Participants will acquire practical skills to expand their professional network, form strategic 
collaborations, and structure business models for long-term success. 
 
Entry Requirements 
 

No formal prerequisites are required. Recommended: 
• Interest in entrepreneurship and business development 
• Motivation to develop networking and collaboration skills 
• Openness to teamwork and peer learning 

Prior experience in business, community initiatives, or family enterprises is valuable but not mandatory. 
 
Training Content 
 
1. Introduction to Business Models 

• What is a business model and why it matters 
• Overview of value creation, delivery, and capture 
• Introduction to the Business Model Canvas framework 
• Examples of simple business models in rural and local contexts 

2. Customer Segments and Value Proposition 
• Identifying customer segments and their needs 
• Defining value propositions for different customer groups 
• Matching customer needs with products and services 
• Practical exercise: defining customers and value propositions 

3. Channels 
• Types of channels: physical, digital, direct, indirect 
• Selecting appropriate channels for different customer segments 
• Role of marketing, sales, and distribution channels 
• Practical exercise: mapping channels in the Business Model Canvas 

4. Customer Relationships 
• Types of customer relationships: personal, automated, community-based 
• Building trust, loyalty, and long-term engagement 
• Customer support and feedback mechanisms 
• Practical exercise: defining customer relationships 

5. Revenue Streams 
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• Different revenue models: sales, subscriptions, service fees, memberships 
• Pricing strategies and value-based pricing 
• Aligning revenue streams with customer segments 
• Practical exercise: identifying and testing revenue streams 

6. Key Resources 
• Types of resources: human, physical, intellectual, financial 
• Identifying critical assets for business success 
• Resource optimization in small and rural enterprises 
• Practical exercise: listing key resources 

7. Key Activities 
• Core operational activities required to deliver value 
• Production, marketing, service delivery, and management tasks 
• Prioritizing activities for efficiency and impact 
• Practical exercise: mapping key activities 

8. Key Partnerships 
• Importance of partnerships and networks 
• Identifying suppliers, collaborators, and strategic partners 
• Partnership models in rural and local economies 
• Practical exercise: partnership mapping 

9. Cost Structure 
• Fixed and variable costs 
• Main cost drivers in small businesses 
• Balancing costs with revenue for sustainability 
• Practical exercise: identifying cost structure 

10.  Integrated Business Model Canvas Workshop 
• Completing the full Business Model Canvas 
• Reviewing coherence between all building blocks 
• Group work: developing a business model for a rural enterprise 
• Peer feedback and trainer guidance 

 
Teaching Methods 
 

Teaching methods are interactive and learner-centred: 
• Interactive presentations 
• Group discussions and brainstorming 
• Hands-on workshops using the Business Model Canvas 
• Case studies from rural and small enterprises 
• Peer learning and feedback 

Participants use: 
• Instructional materials, templates, and guides for Business Model Canvas 
• Digital tools for networking, collaboration, and Canvas visualization 
• Checklists, worksheets, and planning resources 

 
Evaluation 
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The evaluation process ensures that learners achieve the intended learning outcomes, apply green 
skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
 

Module 10. Community Engagement and Involvement 
 
Global Context 

 
Community engagement and involvement are critical for sustainable rural entrepreneurship. 

Businesses that actively involve local communities in decision-making, production, and service delivery 
foster trust, shared value, and long-term resilience. Globally, participatory approaches are recognized as 
essential for social innovation, sustainable development, and inclusive economic growth. 
In rural contexts, engaging community members helps entrepreneurs access local knowledge, resources, 
and networks while addressing community needs. By fostering collaboration and social responsibility, 
rural enterprises can strengthen local economies, enhance social cohesion, and create sustainable business 
models. 

The “Community Engagement and Involvement” module equips learners with practical skills to 
engage communities effectively, co-create solutions, and integrate local stakeholders into entrepreneurial 
initiatives. 
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Learning Outcomes 
 

• Understanding community engagement and involvement 
Learners will understand the concept of community engagement and involvement and its importance for 
social cohesion, local development, and active citizenship. They will recognize how community 
participation strengthens trust, inclusion, and collaboration among residents and local stakeholders, 
particularly in rural and local contexts. 

• Recognise the role of neighbourhood associations 
Learners will be able to identify the purpose and functions of neighbourhood associations as community-
based groups that organize local events, represent residents’ interests, and advocate for community needs. 
They will understand how these associations contribute to strengthening social bonds and improving 
quality of life at the local level. 

• Understand participatory budgeting as a tool for civic engagement 
Learners will understand the principles of participatory budgeting and how it enables community 
members to take part in decision-making processes regarding the allocation of public funds. They will 
recognize its role in promoting transparency, accountability, and democratic participation. 

• Recognise community gardens as spaces for collaboration and sustainability 
Learners will be able to explain how community gardens function as shared spaces that promote social 
interaction, food security, environmental awareness, and skill development. They will understand the 
social, educational, and environmental benefits of community gardening initiatives. 

• Understand the role of youth councils in community involvement 
Learners will recognize youth councils as platforms that empower young people to participate in local 
governance and community projects. They will understand how youth engagement contributes to 
leadership development, civic responsibility, and intergenerational dialogue. 

• Recognise community-based health initiatives 
Learners will be able to identify community health initiatives and understand their role in promoting 
well-being, prevention, and access to health-related information and services. They will recognize how 
local involvement can improve health outcomes and strengthen community resilience. 
 
Key Competences 

 
1. Community Engagement Literacy – to understand the principles, benefits, and methods of 

participatory approaches in rural entrepreneurship. 
2. Stakeholder Identification and Analysis – to map and understand the interests, influence, and 

needs of community members. 
3. Participatory Planning and Co-Creation – to design and implement activities that involve 

community input and collaboration. 
4. Communication and Facilitation Skills – to facilitate meetings, discussions, and workshops with 

diverse stakeholders. 
5. Collaboration and Partnership Building – to form networks, alliances, and cooperative 

initiatives within communities. 
6. Problem-Solving and Adaptability – to address local challenges collaboratively and implement 

solutions that meet community needs. 
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7. Social Responsibility and Ethical Practices – to implement ethical engagement, transparency, 
and respect for local cultures and traditions. 

8. Entrepreneurial Mindset in Community Context – to apply engagement and involvement 
strategies to strengthen rural business opportunities and sustainability. 

 
Target Groups 

 
The “Community Engagement and Involvement” module is designed for young rural 

entrepreneurs, community leaders, and aspiring social innovators who wish to strengthen community 
participation in their initiatives. The target group includes: 

• Rural tourism operators and agrotourism providers 
• Local artisans, producers, and small business owners 
• Youth involved in community projects or cooperatives 
• Entrepreneurs seeking to enhance social impact and local collaboration 

Participants will acquire skills to involve communities effectively, co-create value, and integrate 
local stakeholders into business operations. 
 
Entry Requirements 
 

No formal prerequisites are required. Recommended: 
• Interest in community development and local engagement 
• Motivation to foster collaboration and participatory approaches 
• Openness to working with diverse groups of people 

Experience in volunteering, local initiatives, or community projects is advantageous but not mandatory. 
 
Training Content 

 
1. Introduction to Community Engagement and Involvement 

• Definition of community engagement and active participation 
• Importance of community involvement for social cohesion and local development 
• Forms and levels of community participation 
• Role of citizens, local authorities, NGOs, and informal groups 
• Community engagement in rural and local contexts 

2. Neighbourhood Associations 
• What are neighbourhood associations and how they function 
• Roles and responsibilities of neighbourhood groups 
• Organizing local events and community activities 
• Advocacy for local issues and representation of residents’ interests 
• Building trust, cooperation, and a sense of belonging 
• Examples of successful neighbourhood associations 

3. Participatory Budgeting 
• Definition and principles of participatory budgeting 
• Steps of the participatory budgeting process 
• Role of citizens in decision-making and public spending 
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• Benefits: transparency, accountability, and civic empowerment 
• Case studies of participatory budgeting at local and regional levels 
• Simulation exercise: allocating a mock community budget 

4. Community Gardens 
• Concept and objectives of community gardens 
• Social, environmental, and educational benefits 
• Organization and management of shared gardening spaces 
• Community gardening as a tool for sustainability and inclusion 
• Examples of rural and urban community garden initiatives 
• Practical activity: planning a community garden project 

5. Youth Councils 
• Purpose and structure of youth councils 
• Youth participation in local governance and decision-making 
• Developing leadership, communication, and advocacy skills 
• Designing and implementing youth-led community projects 
• Cooperation between youth councils and local authorities 
• Examples of effective youth engagement initiatives 

6. Community-Based Health Initiatives 
• Definition and scope of community health initiatives 
• Promoting physical and mental well-being at the community level 
• Prevention, awareness campaigns, and healthy lifestyle promotion 
• Role of community volunteers and local organizations 
• Examples of local health programs and initiatives 
• Linking health initiatives with social inclusion and community resilience 

 
Teaching Methods 
 

Teaching methods are interactive and learner-centred: 
• Interactive presentations and group discussions 
• Case studies and best-practice examples 
• Workshops and role-playing activities 
• Community mapping and stakeholder analysis 
• Group work to design simple community engagement initiatives 
• Reflection and peer feedback 

Participants use: 
• Instructional materials, guides, and templates 
• Digital tools for surveys, mapping, and collaboration 
• Checklists, worksheets, and planning resources 

 
Evaluation 

 
The evaluation process ensures that learners achieve the intended learning outcomes, apply green 

skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
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and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
 

Module 10: Introduction to E-Marketing through Pictures and Video 
 
Global Context 

 
Visual content has become one of the most powerful tools in digital marketing. For rural 

entrepreneurs, using pictures and video effectively can attract customers, showcase products or services, 
and communicate the unique value of local experiences. Social media, websites, and online marketplaces 
rely heavily on compelling visual storytelling to engage audiences and increase visibility. 

Globally, digital marketing trends emphasize multimedia content as essential for brand 
promotion, customer engagement, and business growth. For rural enterprises, e-marketing through 
visuals provides an accessible and cost-effective way to reach local, national, and international audiences. 

The “Introduction to E-Marketing through Pictures and Video” module equips learners with 
practical skills to create, edit, and distribute visual content that promotes rural entrepreneurship, tourism, 
and small businesses. 
 
Learning Outcomes 
 

• Define the basics of e-marketing applied to rural entrepreneurship 
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Learners will understand the fundamental principles of e-marketing and how they apply specifically to 
rural entrepreneurship. They will be able to explain how online marketing supports the visibility, 
promotion, and growth of rural businesses, including tourism, agri-food, crafts, and local services, while 
taking into account the specific characteristics and limitations of rural contexts. 

• Acquire practical concepts that can be immediately applied to visual content development 
Learners will acquire practical knowledge and techniques for creating effective visual content, such as 
photos and videos, for online marketing purposes. They will learn basic principles of composition, 
storytelling, branding, and consistency, enabling them to produce engaging visual materials that can be 
immediately applied to promote rural products, services, or experiences. 

• Know the most recommended social networks for producing visual content and how to get the 
most out of each 

Learners will become familiar with the main social media platforms best suited for visual content 
creation, such as Instagram, TikTok, Facebook, and YouTube. They will understand the specific 
characteristics, formats, and audiences of each platform and learn how to adapt visual content to 
maximize reach, engagement, and impact across different digital channels. 
 
Key Competences 

 
1. Visual Communication Literacy – to understand the principles of storytelling through images and 

video for marketing purposes. 
2. Digital Media Production Skills – to take photographs, recording videos, and performing basic 

editing. 
3. Content Strategy and Planning – to create visual content aligned with marketing goals and target 

audiences. 
4. Social media and Platform Adaptation – to format and optimize content for various digital 

channels (Instagram, TikTok, Facebook, websites). 
5. Creativity and Design Skills – to design visually appealing and engaging content that attracts and 

retains audience attention. 
6. Analysis and Performance Measurement – to evaluate engagement metrics, audience response, 

and campaign effectiveness. 
7. Entrepreneurial Mindset in E-Marketing – to use visual content to promote rural businesses, 

attract clients, and grow brand visibility. 
8. Collaboration and Networking – to work with others to create visual content, including co-

creation with community members or partners. 
 
Target Groups 
 

The “Introduction to E-Marketing through Pictures and Video” module is designed for young 
rural entrepreneurs, tourism operators, and small business owners who want to develop skills in visual e-
marketing. The target group includes: 

• Rural tourism operators and agrotourism providers 
• Local artisans, producers, and SMEs 
• Youth interested in digital marketing and online business promotion 
• Community-based enterprises seeking to enhance online visibility 

Participants will gain practical skills to create compelling visual content, increase customer engagement, 
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and strengthen their marketing impact. 
 
Entry Requirements 
 

No formal prerequisites are required. Recommended: 
• Interest in marketing, visual storytelling, and digital tools 
• Motivation to develop practical photography and video skills 
• Basic familiarity with smartphones, cameras, or computers 

Experience in content creation or social media is advantageous but not mandatory. 
 
Training Content 
 
1. Basics of E-Marketing for Rural Entrepreneurship 

• Definition of e-marketing and its role in modern entrepreneurship 
• Differences between traditional marketing and e-marketing 
• Specific characteristics and needs of rural businesses (tourism, agri-food, crafts, local services) 
• Benefits of online visibility for small and rural enterprises 
• Overview of digital marketing channels with a focus on visual communication 

2. Visual Communication in Digital Marketing 
• Importance of visual content in online marketing 
• How images and videos influence attention, emotions, and decision-making 
• Storytelling through visuals: presenting rural products, experiences, and local identity 
• Branding basics: consistency of style, colours, and messages 

3. Practical Concepts for Visual Content Development 
• Basic principles of photography: framing, light, composition, and perspective 
• Basics of video creation: short videos, reels, stories, and simple edits 
• Using smartphones and simple tools for content creation 
• Introduction to easy-to-use editing apps and tools 
• Practical exercises: creating photos and short videos for rural business promotion 

4. Social Networks for Visual Content 
• Overview of visual-focused social media platforms 
• Strengths and limitations of different platforms 
• Understanding platform algorithms and engagement mechanisms 

5. Platform-Specific Strategies 
• Instagram (Posts, stories, reels, and hashtags; Visual storytelling and community engagement) 
• TikTok (Short-form video trends and creative storytelling; Authentic and informal content for 

rural promotion) 
• Facebook (Visual posts, videos, and community interaction; Combining visual content with 

information and promotion) 
• YouTube (Longer videos, storytelling, and tutorials; Showcasing rural experiences, processes, 

and behind-the-scenes content) 
6. Maximizing Impact of Visual Content 

• Adapting content to each platform and target audience 
• Posting frequency and content planning 
• Basic analytics: understanding reach, engagement, and performance 
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• Ethical and responsible content creation, including consent and authenticity 
 

Teaching Methods  
 

Teaching methods are interactive and learner-centred: 
• Workshops and hands-on exercises in photography, video, and editing 
• Case studies of successful visual marketing campaigns in rural entrepreneurship 
• Project-based learning and simulation exercises 
• Mentoring and feedback throughout activities 
• Group discussions, brainstorming, and collaborative creation 

Participants use: 
• Cameras, smartphones, or tablets 
• Editing software (free or accessible tools) 
• Instructional guides, templates, and checklists 

 
 
Evaluation 

 
The evaluation process ensures that learners achieve the intended learning outcomes, apply green 

skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
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• Reflection: Ability to critically reflect on their own learning and future opportunities for using 
green skills. 

 

Module 11. E-Marketing – AI and Metaverse Spaces 
 
Global Context 

 
The digital marketing landscape is rapidly evolving with the emergence of Artificial Intelligence 

(AI) and immersive virtual environments, such as the metaverse. These technologies provide new 
opportunities for rural entrepreneurs to reach global audiences, personalize customer experiences, and 
innovate in service delivery. 

AI enables data-driven marketing, customer behaviour analysis, chatbots, and personalized 
campaigns, while the metaverse allows businesses to create immersive experiences, virtual tours, and 
interactive showcases of products and services. Globally, these trends are transforming digital marketing 
strategies and creating opportunities for rural businesses to compete in international markets. 

The “E-Marketing – AI and Metaverse Spaces” module equips learners with practical knowledge 
and skills to leverage AI tools and metaverse spaces in e-marketing strategies, enhancing visibility, 
engagement, and business growth for rural enterprises. 

 
Learning Outcomes 
 

• Understand the basic concepts of artificial intelligence and the metaverse 
Learners will understand the fundamental concepts of artificial intelligence and the metaverse, including 
their definitions, main characteristics, and areas of application. They will gain awareness of how AI and 
immersive digital environments function, as well as their growing role in digital marketing, tourism, and 
business innovation. 

• Explore how these technologies can benefit rural tourism 
Learners will explore practical ways in which artificial intelligence and metaverse-related technologies 
can support rural tourism development. This includes enhancing destination visibility, personalizing 
visitor experiences, improving customer interaction, and creating innovative promotional tools. 
Participants will understand how these technologies can help rural destinations overcome challenges 
related to distance, seasonality, and limited physical access. 

• Learn tools and techniques to create engaging virtual environments for rural tourism 
Learners will acquire introductory knowledge of tools and techniques used to design and manage virtual 
environments for rural tourism promotion. They will learn how to create simple virtual tours, immersive 
storytelling experiences, and AI-supported content that showcases rural landscapes, cultural heritage, and 
local activities, while ensuring accessibility, authenticity, and user engagement. 
 
Key Competences 

 
1. AI Literacy in Marketing – to understand AI concepts, tools, and their applications in marketing 

for rural enterprises. 
2. Metaverse Literacy – to implement virtual environments, immersive experiences, and their 

business potential. 
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3. Digital Marketing Strategy – to design campaigns incorporating AI analytics, automation, and 
virtual engagement. 

4. Data Analysis and Personalization – to use AI tools to analyse customer behaviour and tailor 
marketing messages. 

5. Content Creation for Virtual Spaces – to design visual and interactive content for the metaverse 
and digital platforms. 

6. Innovation and Creativity – to apply emerging technologies to create unique customer 
experiences and competitive advantage. 

7. Entrepreneurial Mindset – to transform AI and metaverse opportunities into viable business 
strategies for rural enterprises. 

8. Ethical and Responsible Use of Technology – to understand privacy, consent, and responsible 
digital practices in AI and virtual marketing. 
 

Target Groups 
 
The “E-Marketing – AI and Metaverse Spaces” module is designed for young rural 

entrepreneurs, tourism operators, and small business owners who want to innovate their digital marketing 
using AI and metaverse technologies. The target group includes: 

• Rural tourism operators and agrotourism providers 
• Local artisans, producers, and SMEs 
• Youth interested in digital marketing, innovation, and emerging technologies 
• Community-based enterprises seeking advanced online visibility and engagement 

Participants will acquire skills to create AI-driven marketing campaigns and immersive experiences, 
enhancing engagement and business growth. 
 
Entry Requirements 
 

No formal prerequisites are required. Recommended: 
• Interest in digital marketing, technology, and innovation 
• Motivation to learn AI tools and virtual marketing 
• Basic familiarity with computers, smartphones, or digital platforms 

Experience in e-marketing, social media, or multimedia content creation is advantageous but not 
mandatory. 
 
Training Content 

 
1. Introduction to Artificial Intelligence and the Metaverse 

• Definition of artificial intelligence (AI) and key concepts (automation, machine learning, 
personalization) 

• Definition of the metaverse and immersive digital environments 
• Differences between virtual reality (VR), augmented reality (AR), and mixed reality 
• Current trends and examples of AI and metaverse applications in tourism and marketing 

2. Artificial Intelligence in Digital Marketing and Tourism 
• AI tools for content creation (text, images, videos) 
• Personalization of customer experiences using AI 
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• Chatbots and virtual assistants for visitor communication and support 
• Data analysis and recommendation systems for tourism services 
• Ethical considerations and responsible use of AI 

3. The Metaverse and Virtual Experiences 
• Overview of metaverse platforms and virtual spaces 
• Virtual tours, 3D environments, and immersive storytelling 
• Digital avatars and interactive experiences 
• Accessibility and inclusivity in virtual tourism environments 

4. Benefits of AI and Metaverse Technologies for Rural Tourism 
• Increasing visibility of rural destinations 
• Attracting new visitor groups and international audiences 
• Overcoming geographical and seasonal limitations 
• Enhancing visitor engagement before, during, and after visits 
• Supporting sustainable tourism through virtual experiences 

5. Tools for Creating Virtual Environments 
• Introduction to user-friendly tools for virtual tours and 360° content 
• Platforms for creating immersive environments and experiences 
• AI-supported design tools for visuals and storytelling 
• Overview of low-cost and accessible solutions suitable for rural businesses 

6. Practical Techniques for Engaging Virtual Tourism Content 
• Designing virtual tours of rural landscapes, farms, and cultural sites 
• Storytelling techniques for immersive environments 
• Integrating AI-generated content into virtual experiences 
• Practical exercises: creating a simple virtual tourism experience 

7. Implementing AI and Metaverse Solutions in Rural Tourism Marketing 
• Integrating virtual experiences into e-marketing strategies 
• Promoting virtual content through social media and websites 
• Measuring engagement and user interaction 
• Challenges and limitations of implementation in rural contexts 

 
Teaching Methods  
 

Teaching methods are interactive and learner-centred: 
• Workshops and hands-on exercises with AI tools and virtual platforms 
• Case studies of innovative e-marketing campaigns 
• Project-based learning and simulations 
• Mentoring and guidance throughout activities 
• Group discussions, brainstorming, and collaborative content creation 

Participants use: 
• Digital tools and platforms for AI marketing and virtual spaces 
• Software for content creation, editing, and analytics 
• Instructional guides, templates, and checklists 

 
Evaluation 
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The evaluation process ensures that learners achieve the intended learning outcomes, apply green 
skills in practical contexts, and demonstrate awareness of sustainability principles relevant to rural 
development. Evaluation also supports continuous improvement of the training methodology, content, 
and delivery. 
Methods include: 

• Short quizzes after each module to test understanding of key concepts. 
• Interactive tasks (e.g., eco-design exercises, resource-efficiency calculations). 
• Reflection questions encouraging learners to relate content to their local environment or 

professional context. 
• Participation in discussions, forum exchanges, or group activities. 
• Trainer feedback during workshops or virtual sessions. 

Summative evaluation measures the learner’s overall achievement of the training objectives. 
Methods include: 

• A final project or portfolio demonstrating the application of green skills (e.g., designing a small 
sustainability initiative for a rural community). 

• A written or digital assessment covering the core competencies of the module. 
• A self-assessment questionnaire to measure progress from the beginning to the end of the course. 

 
Evaluation Criteria 
Learners will be evaluated based on the following criteria: 

• Knowledge acquisition: Understanding of sustainability concepts, green skills, circular economy, 
and eco-design principles. 

• Practical application: Ability to develop strategies for waste reduction, resource efficiency, and 
green innovation in rural contexts. 

• Problem-solving: Capacity to identify environmental challenges and propose realistic solutions. 
• Creativity and initiative: Quality and originality of ideas in projects and assignments. 
• Engagement: Active participation in learning activities, discussions, and group tasks. 
• Reflection: Ability to critically reflect on their own learning and future opportunities for using 

green skills. 
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